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California Design 1930-1965 Living in a Modern Way
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Making California Modern
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Living California Modern
The people of America have found a new mode of livi
California, the richest community in the world, is

economical, colorful, casual California Way of Life

Richard Neutra, The Californian (March 1948)
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Selling California Modern
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formed alliances with building and furniture compan ies. For example, Arts

and Architecture’s Case Study House Program was supported with mate rials
donated by the housing industry, and many of its fu rnishings were provided
by local retailers. Such collaborations attest to t he fluid boundaries
between art and commerce, together with a democrati c belief in the

integration and equality of all forms of artistic e xpression.

Descriptions of California between the 1930s and th e 1960s portray the

state either as a larger-than-life reflection of th e country as a whole or
as a portent of America’s future; they are usually characterized by a

relentless, giddy optimism.

As a journalist noted in 1946, “What America is, Ca lifornia is, with
accents, with italics.” Selling California’s produc ts could not be
separated from selling the idea of California itsel f.



